
HOW TO SCALE YOUR BUSINESS WITH AI ON DATA MODELING

YOU WILL LEARN HOW AI CAN ENHANCE YOUR BUSINESS UNDERSTANDING AND 
ACCELERATE THE DATA MODELS CREATION

BASED ON: 
CHATGPT | KNACK NO-CODE DATABASE | DRINIZZ USE CASES
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NOTE FOR THIS SESSION
THIS SESSION INCLUDES CASES



1. BUSINESS USERS ASSISTED BY AI (1/4)

TO DEFINE BUSINESS NEEDS 

❑ OBJECTIVE:
THE PRIMARY OBJECTIVE OF THIS STEP IS TO IDENTIFY AND ARTICULATE SPECIFIC BUSINESS 
REQUIREMENTS. 
THIS INVOLVES UNDERSTANDING THE NEEDS AND GOALS OF THE ORGANIZATION TO INFORM 
STRATEGIC DECISION-MAKING.

❑ EXAMPLE:
AT DRINKIZZ, WE USE WOOCOMMERCE AND EXTERNAL E-COMMERCE LIKE BEFOOD, 
SHOPEEFOOD, ETC. FOR OUR ONLINE SALES.
THE NEED HERE IS TO DEFINE A SMOOTH PROCESS FOR INTEGRATING ONLINE SALES DATA INTO 
KNACK FOR CENTRALIZED MANAGEMENT. 
THIS HELPS ALIGN SALES DATA WITH INVENTORY, ORDER MANAGEMENT AND BUSINESS 
ANALYTICS.

❑ AI ASSISTANCE:
TO REACH THIS GOAL, OUR BUSINESS USERS USE AI TOOLS LIKE CHATGPT TO COLLECT 
INFORMATION AND CREATE DETAILED REPORTS ON BUSINESS NEEDS.



❑ OBJECTIVE:
THE MAIN GOAL IS TO WRITE DOWN HOW THE BUSINESS WORKS. THIS MEANS SHOWING THE 
STEPS, ACTIVITIES, AND CHOICES IN THE ORGANIZATION'S WORK.

❑ EXAMPLE:
AT DRINKIZZ, WE WRITE DOWN EVERY STEP OF THE SALES PROCESS, FROM PLACING AN ORDER 
TO COMPLETING THE ORDER. THIS HELPS TO  KEEP OUR OPERATIONS CONSISTENT AND 
EFFICIENT.

❑ AI ASSISTANCE:
AI TOOLS LIKE CHATGPT HELPS OUR BUSINESS USERS ANALYZE EXISTING WORKFLOWS TO 
IDENTIFY BOTTLENECKS AND SUGGEST IMPROVEMENTS. 

TO WRITE BUSINESS PROCESSES
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❑ OBJECTIVE:
THE MAIN PURPOSE OF GLOSSARY IS TO ESTABLISH A COMMON VOCABULARY FOR BUSINESS AND 
IT TEAMS TO ENSURE CLEAR AND CONSISTENT COMMUNICATION.

❑ EXAMPLE:
AT DRINKIZZ, WE NEED TO ENSURE THAT ALL DEPARTMENTS USE THE SAME TERMINOLOGY WHEN 
REFERRING TO PRODUCTS, CUSTOMERS, AND PROCESSES. THE GLOSSARY ENSURES EVERYONE 
IS ON THE SAME PAGE AND REDUCES MISUNDERSTANDINGS.

❑ AI ASSISTANCE:
THE AI HELPS DRINKIZZ BUSINESS USERS TO COMPILE A COMPREHENSIVE GLOSSARY THAT 
INCLUDES TERMS LIKE "CUSTOMER," “CUSTOMER PURCHASE ORDER CPO," "INVENTORY,“ ETC 
AND THEIR DEFINITIONS.

TO DEFINE GLOSSARY 
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❑ OBJECTIVE:
THE PURPOSE OF CODIFICATION IS TO DEVELOP CODING SYSTEM AND STANDARDS TO EASE THE 
DATA MANAGEMENT.

❑ EXAMPLE:
AT DRINKIZZ, OUR BUSINESS USERS DEFINE THE CODING SYSTEM BASED ON THE ESTABLISHED 
GLOSSARY AND PROCESSES. 
FOR INSTANCE, THEY CREATE UNIQUE CODES FOR EACH PRODUCT CATEGORY AND SUB-
CATEGORY TO ENSURE CONSISTENCY.

❑ AI ASSISTANCE:
AI ENSURES THAT ALL DATA HAS THE CORRECT CODES BY CHECKING AND FOLLOWING CODING 
RULES.

TO DEFINE CODIFICATION
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2. IT TEAM ASSISTED BY AI (1/7) 

TO UNDERSTAND DATA MODEL KEYS CONCEPTS



Keys concepts Definition Example

Primary Key It represent a unique identifier for each 
record in a table and it can not be modified

"Customer ID" in the "Customers" table.

Foreign Key It maintains relationships between business 
objects.

"Order ID" in the "Order Details" table

Business Code It represents a unique identifier for a 
business object.

"PROD-001" identifies a specific product

Attribute It represents a specific details about a 
business object.

Attributes of a product like "Name," "Price," 
and "Description."

Data Type Defines the kind of data that can be stored in 
a field.

“Order date " field using a date data type.

Entity It represents a real-world object or concept. Customers, products, orders.

Relationship It represent the connections between entities 
in the database.

One-to-many relationship between 
"Customers" and "Orders."

Index It improves query performance for faster data 
access.

An index on the "Email" field in a 
“customer" table.
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TO UNDERSTAND DATA MODEL KEYS CONCEPTS



Keys concepts Definition Example

Record It is a single data item in a table, made up of fields or attributes, 
each holding specific information.

A customer record might include fields 
like CustomerID, Name, Address, and 
Contact Information.

Constraint It represents the rules applied to data columns to keep the 
data accurate.

"NOT NULL" constraint on the "Price" 
field.

Metadata It helps users understand the content and structure of data. Metadata for a document includes 
author and creation date.

Reference data It represents the data used to classify or categorize other data Country codes or currency codes used 
across systems.

Transactional data It captures the details of business transactions. Sales transactions, purchase orders, 
and payment records.

Conceptual data model It explains business needs and helps communicate between 
business users and IT teams.

Entities + Relationships in a conceptual 
data models

Logical data model It describes how data is organized in the system, including 
entities, attributes, and relationships. It focuses on data 
structure, such as primary keys, foreign keys, and rules, 
without considering how it is physically stored in the 
database.

Entities + Attributes + Constraints + 
Relationships in logical data models
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TO UNDERSTAND DATA MODEL KEYS CONCEPTS



2. IT TEAM ASSISTED BY AI (4/7) 

TO UNDERSTAND DATA MODEL KEYS CONCEPTS

Customer, product
And order are
Entities

CUSTOMER

ORDER

1 product record

Primary key Attributes

Foreign key HTTPS://ENGAGE-META.COM/ENTREPRENEURSHIP-DIGITALIZATION/ 

PRODUCT

https://engage-meta.com/entrepreneurship-digitalization/
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TO UNDERSTAND DATA MODEL KEYS CONCEPTS

A LOGICAL DATA MODEL

Relationship

Data type
Index

Constraint



TO CREATE THE DATA MODEL
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Business needs



TO IMPLEMENT THE NO-CODE DATABASE

2. IT TEAM ASSISTED BY AI (7/7) 

No-code database creation following the logical data model.
Using no-code database, the physical data model is generated automatically after 
creating the logical data model. 
AI accelerated the database creation



3. DRINKIZZ USE CASES (1/3)

BUSINESS PROCESSES Sales process to manage order, payment, inventory and delivery



GLOSSARY
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CODIFICATION

3. DRINKIZZ USE CASES (3/3)

XXXX => Incremental number



✔ THE DNA OF OUR DRINK, O.N.E (ORGANIC NATURAL ENERGY), IS ALIGNED WITH OUR VISION OF DATA 

MANAGEMENT AND OUR DIGITALIZATION

✔ IT'S THE IDEA OF PROGRESSING IN A SUSTAINABLE WAY BASED ON SOLID AND HEALTHY CHOICES. JUST LIKE 

OUR HEALTH, IT NEEDS PARTICULARLY INTELLIGENT ATTENTION TO SURVIVE IN A WORLD OF STRONG 

INNOVATION AND COMPLEXITY

✔WE BELIEVE AND OBSERVE THAT NO-CODE + AI IS FUNDAMENTAL FOR SUSTAINABILITY IN TERMS OF DATA 

AND IT WHILE SIGNIFICANTLY REDUCING COSTS AND BETTER INVOLVING USERS

MASTERING YOUR DATA MEANS MASTERING YOUR 

BUSINESS, JUST AS MASTERING ONE'S HEALTH IS 

MUCH BETTER WITH OUR O.N.E DRINK

18

4. AI SOLUTIONS USED AT DRINKIZZ



LEARN MORE AND ENGAGE

CREATE A WORKING GROUP AND PROPOSE AN "ASK ME ANYTHING" SESSION

&A



AI NEWS



AI VIDEO CRAFTING



https://lumalabs.ai/dream-machine

https://lumalabs.ai/dream-machine


My prompt:



My prompt:



My prompt:



My prompt:



OUR OFFERS

https://drinkizz.com/no-code-ai-training-session/ 

https://drinkizz.com/no-code-ai-training-session/


OUR OFFERS

https://drinkizz.com/consulting-package-no-code-
ai-by-drinkizz/ 

https://drinkizz.com/consulting-package-no-code-ai-by-drinkizz/
https://drinkizz.com/consulting-package-no-code-ai-by-drinkizz/


NEXT SESSION ANNOUNCEMENT
AI BY DRINKIZZ #7 SCHEDULED FOR JULY 3, 2024, AT 9 AM CEST (2 PM VIETNAM TIME)

Using AI to achieve 
financial independence 

in entrepreneurship

In this session, Pierre Bonnet will explain 
how AI can be used to accelerate 
entrepreneurial practice, focusing on 
Motion, Engagement, Treasury, and 
Insurance

Pierre BONNET



THANK YOU!
www.drinkizz.com 

YouTube LinkedIn Facebook

http://www.drinkizz.com/
https://www.youtube.com/@drinkizzo.n.e1719/playlists
https://www.linkedin.com/company/drinkizz/
https://www.facebook.com/drinkizz/
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