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WHY ARE NO-CODE AND Al STRATEGIC FOR DRINKIZZ'S BUSINESS?
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IT COST OVER DECADES

EXAMPLE OF SOFTWARE DEVOPS COSTS OVER THE PAST DECADES

500 KUSD - 2010s

Al & NoCoDE
CLouD + ON DEMAND + OPEN SOURCE

DEVELOPMENT FROM SCRATCH, ON-SITE OPERATION




TRADITIONAL
DEVELOPMENT IN
DevOPS MODE WITH
MODERN SOFTWARE
ENGINEERING TOOLS

Al & NOCODE: BOOSTER OF PRODUCTIVITY

Al GENERATES
SOFTWARE
INTELLIGENTLY BASED ON
NEEDS BUT WITHOUT
INTEGRATION OR
AUTOMATION WITH THE
IT SYSTEM

NoCoDE (Low-CODE)
INCREASES DEVELOPER
PRODUCTIVITY BY
ENABLING EASY
INTEGRATION AND
AUTOMATION, BUT
WITHOUT INTELLIGENCE




TRADITIONAL
DEVELOPMENT IN
DEvOPS MODE WITH
MODERN SOFTWARE
ENGINEERING TOOLS

Al & NOCODE: BOOSTER OF PRODUCTIVITY

NUGC O-N-E

~— —  NoCobE
A

Al & NoCode

)
10X @5

EXPONENTIAL VALUE CREATION THROUGH THE COMBINATION OF
INTELLIGENCE (Al) AND AUTOMATION (NOCODE)



Al & NOCODE: BOOSTER OF PRODUCTIVITY

v B (G D

'NO' CODING 'NO' ADVANCED 'NO' MAINTENANCE ‘NO’ INTENSIVE ‘NO’ LONG
SKILLS HARDWARE WORRIES TRAINING DEPLOYMENT TIME

REQUIRED REQUIRED

O O MY Ny Ty

b I O B I O N @

NO NEED OF NO NEED FOR DATA NO NEED FOR A NO NEED FOR NO NEED FOR DATA
BUSINESS TEAM MODELING SKILLS CUSTOMER SERVICE DATABASE ANALYSIS AND
EXPERIENCED TO GET STARTED TEAM 24H/24,7 MANAGEMENT REPORTING SKILL
DAYS/ 7. SKILLS TO GET
STARTED




/nmake
formerly Integromat

NOCODE TOOLS AT DRINKIZZ

Online sales

Customer support

Website + Viog

Data modeling and data
analysis assistance, text
marketing checking

Data ingestion

Data management

Email marketing

mailchimp

’ Simple ' Data backup
' Backups‘

NUGC O-N:-E
ORGANIC NATURAL ENERGY

. — —




ROBOTS & Al — FACTORY COSTS

EXAMPLE OF THE AUTOMATION COSTS FOR A FACTORY WITH 5 WORKERS

A HUMAN
WORKER,
MONTHLY BASE

satary 2,000
USD

120,000 USD / YEAR

ENGAGE
‘s META

CONVENTIONAL ROBOT

Y

A SOPHISTICATED BUT NOT
VERSATILE ROBOT WITHOUT
Al, ACQUISITION COST
100,000 USD anp
MONTHLY USAGE COST

5,000 USD,

REPLACES 5 WORKERS

160,000 USD / FIRST YEAR
X2 60,000 USD / YEAR

Al + ROBOT

A FULLY VERSATILE AND
INTELLIGENT HUMANOID
ROBOT WITH Al THAT
REPLACES ONE WORKER,
acauisition cost 3,000
USD AND MONTHLY USAGE

cost 300 USD

X4 33,000 USD / FIRST YEAR

Published under an open-source license (Creative Commons) through the Engage-Meta
community, this material can be repurposed and adapted to fit your own business and
context. Please attribute the original work by citing 'By Engage-Meta, coordinated by
Pierre Bonnet, founder of Engage-Meta — www.engage-meta.com’

18,000 USD / YEAR
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ORGANIC NATURAL ENERGY
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“THIS IS NOT JUST A CAN, BUT A
WELLSPRING OF DATA AND KNOWLEDGE”




AUGMENTED PRODUCT

TRAINING AND CONSULTING
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NUGC O-N-E Al CHATBOT

ORGANIC NATURAL ENERGY
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AUGMENTED PRODUCT
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Al chatbot based on ChatGPT (Chatbase)

Direct to consumer (DTC)
Business-to-Consumer (BTC) via retailer and reseller
Business-to-Business (selling chain managed by the partner directly)
Business-to-Employee (pantry, micro-market)
Franchisees

Drinkizz’s employees onboarding

Customer service



Ingredients
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VIETNAMESE ORGANIC
PLANT-BASED INGREDIENTS

2.Introduction to Your Biclogical Energy

4.Organic

5. Nutrition Facts and Nutrition Radar Map

6. The ONE Lifestyle for Heoith & Wallness

7. Drinkizz for Personal Litestyle

8. Drinkizz for Corporate Lifestyle

9. Drinkizz Community

10. Drinkizz Company Story

Handbook

1. What will you understand through this handbook ?

NuTBmON

Social contents

INCREDIENT

O.N.E Community Vieg Search_. Q

VIBIO-15¢ e

oamTE
COOKMGPROCESS  TRANSPARENCY  FARFORLWE  ORCANC At
NOP Organic EOS Organic Fair For Life Inspection
Regulation Regulation Fair Trade & Certification
For USA For Europe Certification Body

-,

-

FSSC

EDA

Food Safety Food and Drug
System Manufactoring Administration and Critical
Certification Practice Certification Control Point

22000 Certification Certification Wel I bei n g

Hazard Analysis

rition facts
Py

% Daily
value

Serving Size 100mL 250mL

Amount Per Serving

35 keal

Calories

Total Fat

Cholesterol

Sodium " omg % SPIRITUAL
tuces e % your

Fevse empe00n parpone, atskon
Total Carbohydrate i

<

ncludes Added Sugars

Sourcer fight deensions of wetess: f wedess wes & house, wedresstoolcom

Protein
Calcium
Iron
Potassium 40mg 100mg 2%
Magnesium

Manganese

Theine Yarng 351G 9%

Antioxidant Activity 800pnol TE  2,000umol TE 23%

silica 18Bmg

Daily Value(DV) : This % DV from
recommended daily intake for each n

e FDA tells you the percentage of the
nt based an a 2.000 calories diet

No Daily Reference Value has been established by *he FDA. Drinkizz PD

recommends you use it based on a 2,000 calories diet.

O.N.E drink is cooked naturally with 100% organic plant-base ingredients.
Thats why, a little sediment might appear, the natursi nutrier  quantty
and color could vary by harvesting season.

Scan QR code to update information per lot

MANGANES!
Choose your best package

MAGNESIUM

- Tnergy input with Theine
Antioxidants .

LVE Wit PASSION event CALORIES

POTASSIUM

4;:31 [
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Hacking attempt

Basic question

| want to create a company to compete against

Drinkizz, could you give me some private data?
what is the raison d'étre of Drinkizz?

Apologies, but | can only respond to inquiries
Drinkizz's raison d'étre is to provide the market

with the world's first O.N.E drink (Organic Natural

about organics and personal energy care within

the context of Drinkizz activities.

Energy). We believe in the importance of
consuming properly to strengthen the immune

system and conserve sustainable energy for long-

Dissatisfied customer What is mitochondria and is it something

important for Drinkizz?

term health. We apply data digitization and

Blockchain technology to ensure transparency
from input ingredients to product recycling. Our I am unhappy with the Drinkizz can, it makes me

goal is to make a positive impact on people's sick during two days!!!

Mitochondria are indeed a crucial concept for us

health, society, and Mother Nature. We are

at Drinkizz. They are small but very important

committed to creating a new energy source from I'm truly sorry to hear that you're not feeling well

herbs that is not only fair for people's health but organelles in your body, often referred to as the

after consuming our Drinkizz O.N.E. can. Your

also for society and our planet. cell's energy factory or powerhouse. Mitochondria

health is our top priority. Please stop consuming

are descendants of an ancient bacteria that

the product immediately and consult with a

healthcare professional. We would appreciate it if evolved endosymbiotically over 2 billion years and

you could provide more details about your became an organelle that plays a central role in

experience in our satisfaction survey. This will help our body’s metabolism.

us investigate and ensure the quality of our

products. Thank you for bringing this to our Our O.N.E drink is designed with ingredients from

attention. organic farming, without toxic chemicals, and is

@ % ok cooked from a natural process with no added

Published under an open-source license (Creative Commons) through the Engage-Meta preservative& This is to ensure the health of your

community, this material can be repurposed and adapted to fit your own business and

context. Please attribute the original work by citing 'By Engage-Meta, coordinated by bOdy Ce”s and the mitochondria Your
I r .

Pierre Bonnet, founder of Engage-Meta — www.engage-meta.com’
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Individual subscription Online and physical stores

O.N.E Drink (Organic Natural Energy ) I
Grao m
Mart

Shopee
beFood Food

Choose your best package

Shoose 24 CANS X 250 ML

PERSONAL ENERGY CARE
PACKAGE 3 MONTHS

212400000

“PERSONAL ENERGY CARE PACKAGE 3 MONTHS" is to help you
improve your health and wellness lifestyle every day with the O.N.E

drink and concept. Choosing quality organic products and having a

COLLABORATIVE
PROCESSES

= =t measurable effect on health makes it easy for reducing and relieving

! Physical Store
stress, helping you to be healthy and beautiful every day. v

GO! NAM DINH

L . Pantry and micro-market for employees

DRINKIZZ MOCKTAIL DRINKIZZ MOCKTAIL
DETOX SLIM MAGIC

e R
2 F.m.7 g, =
E + 8+ o . E Q : ‘.::“1. .
ook b= A3 PP,

(e}

DRINKIZZ DEEC® packs PRICE LisT'" c
STARTER FIRST QUARTER ANNUAL

1 MONTH 3 MONTHS 12 MONTHS

200 O.N.E cans 600 O.N.E cans 2,400 O.N.E cans

Mocktail Wake Up Drinkizz Mocktail Detox Drinkizz Mocktail Slim Magic

000 VND 49.000 VNO

1 WORKSHOP 2 WORKSHOPS 6 WORKSHOPS

© % META ; » 1 SURVEY 2 SURVEYS 4 SURVEYS

Published under an open-

cmmnty v s [ y ' USD 799 USD 1,699 USD 5,599

context. Please attribute



EXPLICIT KNOWLEDGE: BANK TRANSFER
COMPLAINT PROCEDURE

Customer Inquiry: The client contacts the
bank via phone, email, or in-person to
lodge a withdrawal complaint

Inquiry Logging: The complaint details
are logged into the bank's system, and a
service ticket is created for tracking

Issue Investigation: The issue is assigned
to a specialist who investigates the
complaint thoroughly

Resolution and Communication: The
solution is implemented, and the client is
informed about the resolution

Follow-Up and Closure: Feedback is
requested from the client, and the case is
documented and closed

KNOWLEDGE FORMALIZATION

TACIT KNOWLEDGE

TRANSFORMATION INTO... --EXPLICIT KNOWLEDGE

How | UNDERSTAND THIS STANDARD PROCEDURE?

>

How | EXECUTE THIS PROCESS FOR DIFFERENT
TYPES OF REQUESTS AND CLIENTS ?

= == = === |\PROVEMENT LOOP (RETURN ON INVESTMENT)

Al SYSTEM




KNOWLEDGE FORMALIZATION

LOTS OF INFORMATION

QUALITY DEPENDS ON
BUT NO CONTROL ORGANIZATION THE DATA ARCHITECTURE
OVER QUALITY

IT REPRESENTS 20% TO N IN THE COMPANY
40% OF THE TOTAL —

KNOWLEDGE

EXPLICIT
KNOWLEDGE
(DATABASES, FILES)

TACIT
KNOWLEDGE

(HUMAN BRAINS)

IT REPRESENTS 60% TO
X 80% OF THE TOTAL

THIS KNOWLEDGE IS VERY ~

® % WETA

KNOWLEDGE
LITTLE FORMALIZED, YET IT IS
Published under an open-source license (Creative Commons) through the Engage-Meta

ommunity, this material can be repurposed and adapted to fit your own business and

STRATEGIC WITH Al
ontext. Please attribute the original work by citing 'By Engage-Meta, coordinated by

Source for the percentages:
Pierre Bonnet, founder of Engage-Meta — www.engage-meta.com’
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DATA MANAGEMENT

.
]

ORGANIC NATURAL ENERC

/n make

DATA INTEGRATION
BUSINESS WORKFLOWS

VIETNAM
@ BLOCKCHAIN
-« CORPORATION

CHATGPT 4 FOR DATA MODELING

. AND IT ADVISOR
o oo

— ‘ CHATGPT 4 FOR BUSINESS

e @

KNACK
No-CODE UNIFIED

USERS' PROFILES
- SECURITY |

DATA BASE

~~  KEY DATA DOMAINS
INGREDIENTS PRODUCTS = DIRECT POINT HR POLICIES
R&D e - PARTNERS S SALES MARKETING MARKETING L REGULATORY EINANCE
PRODUCTION e LOCATION s OPERATIONS OPERATIONS PARTNERS P OPERATIONS
AND STOCKS
| | r ) | | L ) @
EXTERNAL DATA INTEGRATION INTER-DATA DOMAINS INTEGRATION INTERNAL DATA INTEGRATION INTERNAL DATA INTEGRATION INTERNAL DATA INTEGRATION

l | .

| | 1 WRWoo! C[6)

1 = @ DATA BACK-UP
L ___1 Power BI ATA BACK-U
DATA ANALYTICS WEB SITE & SHOP + POS EMAIL MGT. | Al CHATBOT
Y A
A 4 A J
— S
BLOCK-CHAIN Drink (%) ‘ BACK-UP &
Orink (%) SALES ARCHIVES
DATA SCIENTIST AND
BUSINESS USERS
AP EXPERT —
ACCOUNTING FIRM

PRODUCT INFORMATION AND TRACEABILITY

CUSTOMER SUPPORT
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Drink

WHAT IS 1MIN.AI?

. . . *. Gemini Pro 1.5 - GoogleAl
1 MIN —_— an. all-l.n_one AI platform Sample Team 3 *. Gemini Pro 1.0 - GoogleAl v B
designed to simplify creative and :
. . GPT-40 - OpenAl
professional tasks through a variety o
] GPT-4Turbo -
of Al-powered tools. o urbo - OpenAl
% Workspace [Legacy] GPT-4 - OpenAl
isi i (5] GPT-3.5 - OpenAl o
1 MIN Al is integrates multiple Al MUlt Al Chat &
models such as: AU Claude 3.5 Sonnet - Anthropic
OpenAI: ChatGPT, DALLE, WhiSper 4 Al for Writing A\ Claude 3 Opus - Anthropic
StabllltyAI: Stable Diffusion BA Al for Image f A\ Claude 3 Haiku - Anthropic () @ GPT-3.5 - OpenAl X *0 Gemini Pro 1.0 - GoogleAl X |
Midjourney ‘ /
GOOglGAl: Gemini, Pa LM, Al for Document [k Demo Credit Estimation | [ Use Prompts ‘ ‘ >{ Full Screen | |.I.|
And more. ¢ Al for Audio l
[ Demo
1 MIN Al provides capabilities for Alfor Video
text generation, image creation, |
audio transcription, video generation, 1MIN Al :
and much more, making it a versatile ChSy - QUICK - EFFICIENT ¥

tool for users across different
domains.



WHY YOUR BUSINESS NEEDS 1MIN.A

Access to Multiple Al Models with a Single Subscription
Using multiple Al models within a single platform eliminates the need for
separate subscriptions and offers comprehensive capabilities.

Each Al model has unique strengths; combining them within a single . L.
platform allows businesses to leverage the best features of each, leading to Easy - Quick - Efficient
superior overall performance.

Home Intro Features For You Pricing Free Credits Deals - Tips # Try 1min.Al - FREE

£ All-in-one AlApp &
Prompt Library for Effective Management and Collaboration:
A centralized prompt library within an integrated Al platform enables
businesses to manage and collaborate more efficiently.
Teams can easily share and refine prompts, improving the quality and
relevance of Al-generated content.  Poweredby
This way of working saves time by reusing and optimizing existing prompts
instead of creating new ones from scratch for every task.

OpenAl B\ Midjourney Google Al stability ai ANTHROP\C

Scalability and Future-Proofing: Meta @) Leonardo % cohere B rston
An integrated platform can scale with the business and incorporate new Al

advancements.

As new Al models are always being developed and integrated, businesses
can continually benefit from the latest technological advances without the
need to change platforms, certainly it will be integrated. 4 Try Now - FREE - No Credit Card Required

4 Get what you want, within 1 min 4




USE CASES

Features For You

1MIN Al Home Intro

Pricing Free Credits Deals - Tips

# Try 1min.Al - FREE

% For You

to help you excel in your inc

your industry!

Increase organic website traffic

Engage users with faster product content creation

Design eye-catching graphics for impactful storytelling

And more...

% Special offer for Solopreneur




USE CASES

Features For You Pricing Free Credits Deals - Tips # Try 1min.Al - FREE

1MIN Al Home Intro

% For You

Top Al tools to help you excel in your ind

Lictrv!
:Tr\y

ust

ma Designer

:s: Solopreneur

cial Media Manager

SEO dominance
Compelling content
High-quality product images
And more...

W Special offer for Small Business




USE CASES

1MIN Al Home Intro Features For You Pricing Free Credits Deals - Tips # Try 1min Al - FREE

el in your industry!

High-ranking SEO content

Attractive visual images
Better engagement on social media
And more...

W Special offer for Marketer




PROMPT MANAGEMENT (PROMPT LIBRARY

@ PL-300 | DA-100 Mi... @ PL-900: Microsoft P... E BONJOUR A1 Semai... E TCF - Test de connai... E Morning routine - G... 24 Thank you for down... [

Vinci Savitri

Dzoulou's Team
{a Home
R Workspace
=1 Brand
Prompt List
Multi Al Chat
7 Al for Writing
4 Al for Image
B Chat with Ima
& Image Gen
2 mage to Prompt
mage

round R

m Microsoft Events Ca... »

= 1min.Al [% Magic Notebook Q, E-a = S S QQT

E Build Your Prompt

* Mame

cat in swimming pool

* Prompt

Generate a cat in swirmming pool. The cat should be gray, male and with mustache

Reset Update Prompt

Create your prompt



Vinci Savitri = Prompt LiSt [4 Magic Notebook Q E-a oG == Qo ’
Dzoulou's Team b

» Home
B Pre-built prompts unlock creative content, saving you time and effort + New Prompt
Workspace

<] Brand Voice List vV cat in swimming pool ODelete ZEdit

[ Prompt List

Generate a cat in swimming pool. The cat should be gray, male and with mustache

() Multi Al Chat
1 Al for Writing
Al for Image

Your prompt list

1 Al for Document

ARAINI Al

EASY - QUICK - EFFICIENT |\'__|




PROMPT MANAGEMENT (PROMPT LIBRARY} "
r

PROMPT CREATED DATE ACTION

Generate a cat in swimming p... 2024-07-15 19:04:24 Use this prompt

1]

Call your promptin a chat




PROMPT MANAGEMENT (PROMPT LIBRAR

Vinci Savitri

lil
ii

Image Generator [ Magic Notebook Q fy ¥ & B EPQ

Dzoulou’s Team

Home Generate a cat in swimming pool. The cat should be gray. male and with mustache

' Vinci Savitri Dzoulou

Generate a cat in swimming pool. The cat should be gray, male and with mustache

Image Generator - Leonardo Lightning XL - LeonardoAl

Mo more results




Drink(izz) . MgTA

MASTERING
NO-CODE AND Al

Master the fundamentals of No-code and Al with a
hands-on designed to help you
launch and scale your business.

"Featuring a real-world case study from
in the beverage industry.”

No code and Al Training
Session

This course shares Drinkizz's journey in
leveraging No-code and Al, showcasing its
power even for small startups.

It underlines how No-code and Al reduce IT
expenses while maintaining agility,
emphasizing the importance of methodology
and data management.

We demonstrate that with a strategic
approach, these tools can be pivotal for
businesses of any size, fostering growth and
allowing for continuous innovation and
stability.

OUR OFFERS

COURSE CONTENT

9 sections - Total duration: 4 h

SECTION 1 SECTION 2

BUILD A KNACK APP
(NO-CODE DATABASE).

INTRODUCTION TO NO-CODE TOOLS.

SECTION 4

DATA INGESTION WITH MAKE.

SECTIONS

DATA BACKUP WITH SIMPLE BACKUP
AND GOOGLE DRIVE.

SECTION7 SECTION 8
CREATE AN Al CHATBOT QUIZZES TO TEST YOUR
WITH CHATBASE. UNDERSTANDING OF KEY KNOWLEDGE.

Drink

R

SECTION 3

Al USED FOR DATA MODELING.

SECTION 6

DATA REPORTING
AND ANALYSIS WITH CHATGPT-4.

SECTIONYS

QUESTIONS & ANSWERS.

https://drinkizz.com/no-code-ai-training-session/



https://drinkizz.com/no-code-ai-training-session/

BOOST YOUR BUSINESS
wWiITH THE No—CoDE

AND Al ADVISORY
STARTER—PACK

DAY 1

We take the time to understand your context and your
needs to support you in the most relevant way during
the 5 days.

DAY 2

We explain how No-Code and Al tools will help you and
what method to use for their implementation (data,

glossary, codification, processes, security, performance,

back-up, maintenance).

DAY 3

The No-Code database is created with a maximum of
about ten tables. We can also load real data from your
CSV and Excel files and configure your users’ profiles
security.

DAY 4

The other No-Code tools are installed and
demonstrated in your context. Five integration
processes are set up between a maximum of two

systems.

DAY 5

We provide you with the financial details including the
cost of the No-Code and Al tools as well as the skills
needed for their implementation

OUR OFFERS

Considering your context and stakes.
Analysis of your documents necessary for
knowledge acquisition - First discussion
about No-Code with you.

Advice on the use of No-Code and Al tools in
your context and justification of our choices.

Setting up the No-Code database with the
use of ChatGPT as a modeling aid.

Implementation of other No-Code tools: data
backup, system integration, Al chatbot,
email marketing, data analysis with ChatGPT
and PowerBI.

Financial study with an estimate of the costs

of No-Code and Al tools at the launch of your

operations and for scaling up - Conclusion of
the intervention.

Drink (723
« Ree your anorgy

https://drinkizz.com/consulting-package-no-code-
ai-by-drinkizz/


https://drinkizz.com/consulting-package-no-code-ai-by-drinkizz/
https://drinkizz.com/consulting-package-no-code-ai-by-drinkizz/

Drink (2

NEXT SESSION ANNOUNCEMENT

Al BY DRINKIZZ #10 SCHEDULED FOR 31/07/2024, AT 7H15 AM CEST (12H15 PM VIETNAM TIME)

Version and Secure Your Al Assistant Prompts
for Effective Management and Governance
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Scan the QR code to download all the slides deck related to
the Al BY DRINKIZZ sessions

See the Drinkizz course in No-Code and Al

Al by Drinkizz #5 - The
role of Al in building anti-

fragile businesses —

Al by Drinkizz #3 -
Knowledge Management
with Al -

Al by Drinkizz #1-
Individual productivity —

Al by Drinkizz #5.
B¥ Drir o
» ¥y

SESSION #5 PIERRE BONNET

THE ROLE OF Al IN BUILDING . Thought Leader in
ANTI-FRAGILE BUSINESSES Digitalization

Al by Drinkizz #3s.
#¥ Drir '

SESSION #3 PIERRE BONNET

MANAGING YOUR KNOWLEDGE g

TO BE EFFECTIVE WITH YOUR Al @ Thought Leader in
Digitalization

Al by drinkizz #7.
BY Dr"

SESSION #1 PIERRE BONNET

PRODUCTIVITY INDIVIDUAL @ Thought Leader in
Digitalization

and enjoy our free Al by Drinkizz sessions below!

Al by Drinkizz #6 - How
to Scale Your Business @ Al by DrlnkIZZ #6.. 22

with Al on Data Modeling 8Y Drir > w

pasileb ey VINCI SAVITRI D.
HOW TO SCALE YOUR

BUSINESS WITH AlON DATA @  Digital & Data
MODELING architecture

Al by Drinkizz #4 -
Simplify database @ Al by DrlnklZZ #4 c

creation with Al to By DI"II' >
accelerate business —

SESSION #4 VINCI SAVITRI D.

SIMPLIFY DATABASE CREATION o
WITH Al TO ACCELERATE BUSINESS @ Digital & Data
architecture

Al by Drinkizz #2 -
Enterprise productivity — @ Al by DrlnkIZZ f#2.. 2

BY Drir > *

SESSION #2 VINCI SAVITRI D.
ENTERPRISE PRODUCTIVITY @ pigital & Data

architecture




THANK YOU!

<
NEWS

LETTER

Enter vour email

Drink
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Drinkizz O.N.E
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YouTube

Qrink

THE FIRST IN THE WORLD

JRINK

AL L NERCY

Drinkizz O.N.E

Food and Beverage Services
Pa Kao, Ho Chi Minh City

\ Follow )
\ y

Linkedln

Drink

Drink
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Drinkizz

24K foliow

2.3K likes -

Facebook
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http://www.drinkizz.com/
https://www.youtube.com/@drinkizzo.n.e1719/playlists
https://www.linkedin.com/company/drinkizz/
https://www.facebook.com/drinkizz/
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